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Course: Managerial Economics
Program: PGDM-FT




Term: I






No of Sessions: 16




Academic Year
: 2025-2026
Course Instructor(s): Prof Anshul Aggarwal, Prof Dipankar Das, Prof Prakash Singh, and Prof Swarna Parameswaran





No of Credits: 2


email: anshul@gim.ac.in, dipankar@gim.ac.in, prakash@gim.ac.in, swarna@gim.ac.in 
1. ABOUT THE COURSE:
a. Brief Description:

Managerial Economics provides a solid foundation for economic analysis and thinking. The concepts and frameworks of Managerial Economics apply to Finance, Marketing, Operations, Strategy, Human Resource Management, and many other fields. The course also lays the foundation for managerial decision-making.
b. Teaching Learning Method:
 Lecture delivery, Storytelling, Classroom Discussion using real-world examples
2. PROGRAMME LEARNING OUTCOMES (PLO) AND COURSE LEARNING OUTCOMES (CLO)  
	S.No.
	Course Learning Outcomes (CLOs)* 
	Bloom’s learning level
	PLOs mapped / Independent CLO**

	1.
	CLO 1:  Students will be able to apply managerial economics concepts such as the law of demand & supply, elasticity, etc., to analyze business situation

CLO 2: Interpret various economic factors in managerial decision-making. 

	Apply

Evaluate
	PLO A1. Graduating students will be able to use an integrative approach to analyse business situations.

	2.
	CLO 3: Students will be able to analyze managerial economics concepts and data to present a solution to a management problem.
	Analyze
	PLO A2. Graduating students use data driven approach to present a solution to a management problem.

	3.
	CLO 4: Students will be able to apply and analyze managerial economics techniques to formulate business strategies. 
	       Analyze
	PLO D1. Graduating students will be able to formulate business strategies.


* Minimum 6 CLOs for a course with more than 2 credits and minimum 4 CLOs for a course less than 2 credits

** This should be as per the Curriculum map of the academic year in which the course is being conducted. All PLOs mapped to the course should be included. Please state the PLO in full.
For CLOs that are course specific and not linked to any PLO, please state ‘Independent’ 
3. SYLLABUS
a. Synchronous (topics and sub-topics to be covered in class) –
· The basics of supply and demand
· Demand and supply, market forces, market equilibrium, shifts in demand and supply, the impact of the shift in the demand and supply on the equilibrium, Difference between Giffen and inferior goods, government interventions- price ceiling and floor price

· Own-price elasticity, cross-price elasticity, income elasticity, advertisement elasticity
· Basics of production and applications of costs

· Overview of market structures- perfect competition, monopoly, oligopoly, monopolistic competition
· Introduction to Pricing Strategies
· Price discrimination, two-part tariff, Peak-load pricing and bundling
· Externalities and Public Goods
· Externalities and ways of correcting market failure
b. Asynchronous (topics and subtopics for self-study through provided learning resources and MOOCs) - 

4. EVALUATION COMPONENTS: 

	S. No.
	Evaluation method
	Weight
	When 
	CLOs to be evaluated*

	1
	Class Participation
	10%
	Continuous
	NA

	2
	Quiz
	20%
	1 pre-midterm
	NA

	3
	Mid Term Examination
	30%
	After 8th session
	NA

	4
	End Term Examination
	40%
	After 16th session
	CLO 1, CLO 2, CLO 3, CLO 4


* All CLOs to be evaluated, at-least once in Mid-term or End-term. Level 1 and 2 CLOs, should be evaluated only in Mid-term
5. TEXT BOOKS AND LEARNING MATERIALS
a. TEXT BOOKS
i.  Pindyck, R., & Rubinfeld, D. (2018). Microeconomics (9th Edition). New York, NY: Pearson. (Hereafter mentioned as “PR”)
b. REFERENCE BOOKS 

i. Baye, M. (2017). Managerial Economics and Business Strategy (8th Edition). New York, NY: McGraw-Hill (Hereafter mentioned as “BM”) 
c. ADDITIONAL RESOURCES (JOURNALS, WEBSITE, VIDEO LINKS ETC.)
d. TECHNOLOGY AND SOFTWARE 

e. MOOC courses

i.    https://www.coursera.org/specializations/managerial-economics-business-analysis?
6. SESSION PLAN

	SESSION NO
	TOPIC
	Faculty 
	Readings (Case, chapter, article etc.)
	CLO directly covered
	Mode (Online / Offline / Hybrid)

	1
	Introduction
	A, D, P, S
	PR Chapter 1
	CLO 1
	Offline

	2-3
	The basics of supply and demand- Law of demand, determinants of demand, demand shifts, market demand, demand function and estimation, Giffen good
	A, D, P, S
	PR Chapter 2, 4
	CLO 1, 2
	Offline

	4
	Law of supply, determinants of supply, shift of the supply curve supply function 
	A, D, P, S
	PR Chapter 2,4
	CLO 1, 2
	Offline

	5
	Market equilibrium, Impacts of a shift in the demand and supply curve on the market equilibrium, 
	A, D, P, S
	PR Chapter 2
	CLO 1, 2
	Offline

	6-7
	Elasticity- Price elasticity, Income elasticity, advertisement elasticity, cross-price elasticity 
	A, D, P, S
	PR Chapter 4
	CLO 1, 2
	Offline

	8
	Effects of Government intervention – Price control measures
	A, D, P, S
	PR Chapter 2, Handouts
	CLO 1, 3 
	Offline

	9
	Basics of production- returns to scale, economies of scale and scope
	A, D, P, S
	PR Chapters 6
	CLO 2
	Offline

	10-11
	Cost and its applications
	A, D, P, S
	PR Chapters 6, 7
	CLO 2
	Offline

	12-13
	Overview of Market structures- perfect competition, monopoly, oligopoly, monopolistic competition
	A, D, P, S
	PR Chapters 9, 10, 12
	CLO 3
	Offline

	14
	Introduction to Pricing Strategies- Price discrimination, Peak-load pricing, Two Part tariff, Bundling
	A, D, P, S
	PR Chapter 11
	CLO 4
	Offline

	15-16
	Externalities and Public Goods-Externalities, ways of correcting market failure
	A, D, P, S
	PR Chapter 18
	CLO 4
	Offline

	16
	Review
	A, D, P, S
	Handout
	CLOs 1-4
	Offline

	Note: 
A= Anshul Aggarwal
D= Dipankar Das
P = Prakash Singh

S = Swarna Parameswaran


7. Other - 
GOA INSTITUTE OF MANAGEMENT


Sanquelim Campus, Poriem, Sattari, Goa
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